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Abstract 

If the language and literature provides means for communication then the Social 

Media provides an ideal way of expressing one‟s self. No doubt, today the Social Media 

have eliminated the boundaries of time and space and geography as well. Due to the 

excessive use of Social Media, the social values nurtured from centuries are vanishing 

and new traditions are emerging. Man, the social animal is trying to fulfill his social 

urges in the magical screens of Desktops, Laptops or Palmtops. 

 

Every language possesses a certain culture and every culture nurtures a certain 

language. 

Literature is nothing but a mirror of the life and culture of its era. Social Media attracts 

new generation through its glamour and on a large and wide scale. Everyone is having an 

utmost desire to express and project himself as, when and how he wants. Social media is 

providing the same opportunity to everyone with a click of a mouse. 
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We are living in a globalized world where the borders are getting vanished. The 

world has become a global village (Mcluhan 1) , where our thoughts and expressions, 

actions and reactions have also changed drastically. This transformation of the extensive 

world to a small global village is not only due to the means of transportation but due to the 

media. It is the media that brought people, their thinking, their feelings so close that 

notions of alienation are now on the verge of being erased. This is itself beautiful and 

touching too. But if it is „Social‟ it is obviously praiseworthy and if political from behind 

the curtains, it is not more than a dirty game. 

In this process, language suffered a lot and as a result literature also got the wounds. 

Urdu being a minority language, having distinct culture, is under great threat of losing its 

essence. The impact of Globalization is posing a threat to its accent and syntax. 

Globalization, on the surface deals with economy but it affects mainly the language and 

culture. An economy may be on track in a certain period of time but how come a language 

or a culture be restored once again after losing its values and essence. 

 

The secret of the world getting closer lies in the „Globalization‟. It is considered 

that this mainly has to do with the economy. But as a matter of fact, a desired and targeted 

social and cultural change is at the top of its hidden agenda. A close analysis of the whole 

scenario reveals the fact that „there is someone behind the curtain who wishes to see the 

whole world in a single colour‟. In a single colour, all the colours will be sub merged and 

there would be no other essence except the one. There should be no separate identity 

except the one. There would be the one and only identity. 

 

As a matter of fact, globalization is against every small entity. It may include a 

small country of this large globe, a minority sect in a vast country, the small colourful 

fishes of the deep sea of human culture or the smaller languages from the kingdom of 

linguistics. Due to globalisation, whomsoever it may be, everyone‟s life and identity is 

challenged and endangered. Everyone has a potential threat to loose own identity and got 

lost into some unknown identity. 

Although economy is the prime concern of globalization but culture is its last bull‟s eye 

object. And hence, the discussion on globalization may be of mutual benefit but the end 
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result may not be necessary the same. The topic of conversation may be of mutual benefit 

but the end result of the conversation not necessarily be the same. As observed by Dr. 

Khwaja Ekram, 

 

“This is the second decade of twenty first century but seeing towards the 

rapidly changing cultural and linguistic values of this swift world, it looks 

like that the nations striving hard for economy and power if does not hold 

tight their cultural 

identity and linguistic values then they might be drowned in deep ditch 

by the lightest of light vibration of universal ups and downs”. (2) 

 

The Tsunami of globalization has already drifted away so many small 

languages and many of them are on the verge of it. According to Lee Densmer, 

 

“One language dies every two weeks. There are nearly 6800 languages on 

our earth and by 2100; experts predict that more than half of them will 

become extinct. Many of these languages are not yet recorded; they are 

passed down by one generation to the next. That is if the new generation is 

even interested. Yet when a language dies, a culture dies, we lose the 

history experience and behaviour of that culture”. (3) 

 

Every language has a culture and every culture bears a language. Every culture 

nourishes a language and every language accomplishes a culture. Hence a language is a 

„Barometer‟ and a „Thermometer‟ of the culture as well. A minor motion, or vibration or 

under current at the level of culture may be well depicted through the language and its 

literature. The language and literature acts like a seismograph of the relative culture. In 

short language and culture are the paradigms to the social maturity. 

 

“Social Media” is an intelligently coined term. Nowadays it has become the best 

place for marketing as well. Then what‟s social about it? My perception is, social media 
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deprives one from being social. In reality, it is spoiling our social web. It is ruining the 

values and traditions that our society has nurtured and preserved through centuries. Today 

we don‟t know the condition of our next door person but we know very well the status of 

an unseen friend sitting hundreds of miles away through social networking. Is it social? I 

doubt it to be. Our day begins and our night ends up with an update on Facebook, because 

it is “a face of the book, and the book of a face” for its users. Twitter has turned out to be 

the index of mood and the moods of the friends. Whatsapp is the mirror of daily state of the 

affairs. If anything remains uncovered, there are Linkdein, Wordpress, Digg, Google Plus 

and YouTube to project it. 

Social Media helps you to count how social you are? The benefits of being social at 

social media are 1) You will get an instant answer of your any query. Your circle which 

comprises of people from various walks of life will never leave you stranded. 2) You will 

always feel yourself in the limelight. It does not matter to possess any exceptional quality 

for it. You will feel special and your friends will also help you feel the way. 3) You may 

increase your access and influence. 

 

In short, you don‟t need any elderly figure from your family or community for 

small or big decisions of your life. You may follow anyone to get enlighten yourself and 

never mind your followers because they know well what to take and what to leave from 

you. You may be well known across the social communities on networking sites all over 

the world but still unknown to your own people, perhaps living in your own town. It is 

good to be social through media. But at the end of the day let‟s not forget to count the 

number of people we met through screen and the number of people with whom we shook 

our hands. 

 

As the use of social media is increasing the language is undergoing with remarkable changes. 

The Texting at social media is damaging the basic essence and beauty of the language. 

Formulation of new terms, new abbreviations, false construction of sentences, access use of 

active voice and little punchy sentences are the characteristics of the language used at social 

media. They are coining new words for the dictionaries. 
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The use of internet and Social Media has brought people, groups and 

communities so close that was beyond imagination. A person will not be there 

mentally where he is present physically but he may be there where he can‟t reach 

physically. The social community is transforming itself into the family; you can hear 

the terms like „My Facebook Family‟. 

Gone are the days when a lover has to wait his beloved facing the discrepancies of 

weather, limitations of the society and irony of the fate. A young man of twenty first 

century may fell in love through the magical screen of a Computer, Laptop, Tablet, Smart 

Phone or iphone. His status will immediately start showing “Seeing someone” or “In a 

relationship”. The Progress from chat to date depends on his smartness. One day you 

might be invited through the same magical screen to some „Event‟. The event of his 

marriage. The other day his profile will be filled with the photos, likes and comments. 

Within a span of time there may be a pictorial evidence of fulfilling the obligation of 

increasing the world population. And if unfortunately there occurs any twist in the story 

then you may come to know in less than 140 words of a tweet the sad news of partition. 

The sad news will attract only so much comments and sympathy that is the figure of your 

social friends circle. You may not having any friend around you at the time of need but 

don‟t worry just look in the screen there are hundreds of sympathisers. What else more 

anyone can expect from the Social Media and this beautiful and globalized world around 

us. 

Modern technology has opened new horizons to the present day life. Its amplitude covers 

almost every corner of our walk of life. It has opened a new universe of possibilities and 

dimensions for 

the language and literature as well. The only positive note is that Urdu is also keeping 

up with the pace and well in harmony with the Modern age technology. 
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