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Abstract

Print Media remains an important tool for social development in India’s multilingual and
culturally diverse society, especially when it comes in communicating government-led social
welfare programs. This research paper is based on a critical analysis and synthesis of existing
scholarly literature regarding the communication strategies employed by regional newspapers
in promoting the Beti Bachao Beti Padhao (BBBP) campaign, a flagship social campaign
initiated by Government of India to combat gender discrimination and empower the girl
child. The study examines the theme, languages, and narrative techniques used in a few
regional newspapers to highlight issues of female infanticide, gender bias, and empowering
women through education. The paper also discusses how the print media change peoples’
mind and gets people to support social changes in their communities. This study highlights
the importance of strategic media engagement in promoting gender equality and child welfare
through informed and inclusive communication practices. It also stresses how important print
media is for bringing individuals from different languages and cultures together. Furthermore,
it emphasizes that development communication would work better if it included more in-
depth investigating reporting and community involvement.
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Introduction

India’s socio-cultural diversity presents both challenges and opportunities for development
communication. In Indian Patriarchal Society, gender discrimination is deeply rooted which
can be seen even in the form of female foeticide due to preference of son over daughter.
After birth the discrimination continues and is reflected in the opportunities in education,
health facilities and other areas of life in the Indian families (Sahoo, 2023). Gender disparities
hinder societal transformation, national development and individual advancement making it
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one of the most disadvantaged areas in terms of gender equality (Das & Pandey, 2023). One
of the most persistent social problems in the country is deeply rooted gender inequality
especially discrimination against the girl child. In 2015, the Government of India launched
the Beti Bachao Beti Padhao (BBBP) campaign to address these issues. The campaign is a
multi-ministerial initiative jointly run by the Ministry of Women and Child Development, the
Ministry of Health and Family Welfare and the Ministry of Education. The scheme aims to
address the decline Child Sex Ratio (CSR) and to promote education and empowerment of
girls.
Effective communication is central to the success of such social campaigns. In the Indian
context, where deep-rooted gender inequalities persist, the role of media becomes even more
critical in addressing issues related to women and fostering gender equality (Kaur & Kanwal,
2023). Media platforms are very important for spreading information, changing how people
think, and getting people to change their behaviour in different groups. Media acts like a
“mirror” of our current society. In reality, it influences how we live and how we see the
world (Yadav, 2023).
While electronic and digital media have expanded rapidly in recent years, print media
continues to hold a pivotal position in development communication particularly through
vernacular newspapers that align closely with local languages, cultures, and social realities.
These newspapers focus on different groups of people and give useful information about how
the Beti Bachao Beti Padhao (BBBP) campaign is communicated to different audiences.
Examining their coverage provides an opportunity to understand how print media affects the
conversation around gender equality and empowerment of the girls.
The Beti Bachao Beti Padhao Campaign: An Overview
“Beti Bachao Beti Padhao has been instrumental in overcoming gender biases and at the
same time it has created the right environment to ensure that the girl child has access to
education and opportunities to achieve her dreams.”
Shri Narendra Modi, Prime Minister of India
The Beti Bachao Beti Padhao (BBBP)is a flagship social campaign of the Government of
India launched on 22 January 2015. This campaign is a multi-ministerial initiative involving
the Ministry of Women and Child Development, Ministry of Health and Family Welfare, and
Ministry of Education. It addresses the multifaceted nature of gender discrimination in many
ways, such as enforcing policies, raising awareness and getting people in the community
involved.
The campaign’s goals include improving the declining child sex ratio (CSR), increasing
enrolment and retention of girls in schools, and changing societal attitudes toward girls. The
communication strategy of BBBP is very important for reaching a wide range of people from
urban policymakers to rural families and getting them to change their behaviour. The media
plays a big part in this by spreading campaign messages, success stories, government
programs and legal information.
Objectives of the Study
e To critically review existing scholarly studies on BBBP coverage in print media.
e To analyze dominant communication strategies in regional newspaper coverage of
BBBP.
e To examine gender representation and development narratives in BBBP-related print
media studies.
e To identify methodological trends and research gaps in existing literature.
e To suggest directions for more effective development communication through print
media.
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Research Questions
1. What communication strategies do the selected newspapers use to convey the BBBP
campaign’s messages?
2. How frequently and prominently is the BBBP campaign covered in these
newspapers?
3. How are the issues framed and what themes are emphasized?
4. How effective is print media in fostering awareness and social change related to the
BBBP campaign?
Research Methodology
This study adopts a qualitative critical review approach. A systematic review was conducted
on 24 research papers, scholarly articles, and media studies focusing on print media,
development communication, gender campaigns, and Beti Bachao Beti Padhao (BBBP). The
papers were categorized in to groups based on themes so that frameworks, research methods
and findings could be looked at. The focus was on research that looked at newspapers to learn
more about communication at grassroots level.
Research Design
This study used a qualitative, review-based research design to critically analyze how the Beti
Bachao Beti Padhao (BBBP) campaign was communicated through regional newspapers. The
research design is structured to systematically integrate existing knowledge from 24 scholarly
studies while identifying patterns, themes, and gaps in the literature.
Type of Research
Exploratory: The study examines the role of print media as a development communication
tool and critically analyses existing research on BBBP coverage.
Secondary data research: No primary data collection is conducted; insights are derived from
previously published scholarly works.
Approach
Systematic Literature Review:
Selection of relevant research papers based on inclusion criteria such as relevance, credibility,
focus on print media and coverage of development campaigns or gender issues.
Thematic Analysis
Finding common themes such as media framing, communication strategies, gender
representation, and policy advocacy. Comparative synthesis to analyze regional newspaper
coverage in relation to national or mainstream media coverage.
Critical Analysis
Assessment of methodological approaches used in the reviewed studies. Identification of
research gaps, limitations, and underexplored areas in existing literature.
Literature Review
Media and Gender Issues
The representation of women in media has long been a critical area of study. A lot of research
has demonstrated that mass media across various platforms such as print, television, film, and
digital media has the potential to reinforce or challenge stereotypes and influence the
perception of women’s roles in society (Pandey & Singh, 2023; Dubey & Tripathi, 2023).
Historically, media representation have marginalized and misrepresented women frequently
relegating them to passive, dependent or sexualized roles (Chowdhary, 2025; Yadav, 2023)
whereas men are often portrayed as strong, active and dominating figures (Dubey & Tripathi,
2023). This trend continues in not only advertisements but also in editorial content and
entertainment media, where women are often shown as homemakers or in lower positions.
These kinds of stereotypes make gender inequalities worse.
The media has also been seen as a powerful means to transform society and give women
more power. Improved media literacy and accessibility have been demonstrated beneficial
effects on women's self-esteem, awareness of their rights, and participation in civic activities.
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Media campaigns and reporting that takes gender into account can help lower violence and
gender discrimination and help fight against patriarchal norms (Mir & Parray, 2023).

In conclusion, although media can serve as catalyst for women empowerment, persistent
biases in representation combined with commercial and cultural pressures frequently
diminish this potential. To achieve this gender equality and empower women in today’s
society, it is important to promote positive portrayals, ensure diverse and inclusive
representation.

Role of Print Media in Development Communication

Development communication is a specialized area that uses communication tools and
strategies to help communities grow, change their behaviour and give people more power. It
is very important for dealing with social problems because it spreads information, shapes
public opinion, and encourages people to work together. In places like India, where social
and cultural differences often come in the way of progress, good communication is important
to raise awareness and encourage positive change.

Even though digital and social media platforms are growing quickly, print media is still a
strong and trusted source of information, especially in India's semi-urban and rural areas. It is
a powerful way to spread information, teach people and bring about social change. Print
media, such as newspapers, magazines, pamphlets and newsletter help people learn about
government policies, development programs and social issues. This gives people the
knowledge they need to make their life better.

Print media encourages participatory communication by promoting people to talk to each
other and give feedback. People can voice their concerns, share their experiences and join in
on discussion about development through letters to the editor, opinion pieces and community
newsletters. Also, print media can be made to fit the languages and cultures of the area,
which makes it easier to understand and connect with development messages.

Print media also plays an important role in development communication by encouraging
people to be open and stand up for their rights. Investigative journalism and feature stories
bring attention to social injustices, corruption and policy failures. This role of the press as a
watchdog helps make sure that development projects are carried out properly and that
people’s rights are protected.

Beti Bachao Beti Padhao Campaign and Media Coverage

The Beti Bachao Beti Padhao (BBBP) campaign, launched by the Government of India, aims
to address the declining child sex ratio and promote education and empowerment of the girl
child. Media has been a central pillar in communicating the objectives and messages of the
campaign to the public. Through advertisements, press releases, and news reporting media
platforms have contributed to shaping public awareness and attitudes toward gender equality.
Government-led media campaigns such as Beti Bachao Beti Padhao (BBBP) have been
credited with raising awareness and improving attitudes towards girls’ education and rights in
India. (Jaiswal & Mishra, 2024; Prabhat et al, 2024).

While television and digital media have been widely examined for their role in propagating
BBBP messages, print media especially newspapers continues to hold significant influence,
particularly in rural and semi-urban regions. Print journalism not only provides extensive
reach but also offers space for detailed narratives, opinion pieces, and localized storytelling,
making it a crucial medium for social campaigns.

Research Gap

After reviewing all 24 research papers/articles, details of research gaps have been given
below in a tabular form:
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Title of the Paper Name of Research Gaps
Author(s)
A Study on Women's Empowerment Jyotirmoy Lack of comprehensive research
and Sustainable Development in Koley evaluating long-term impact of specific

India

initiatives, regional disparities, and
strategies to overcome deep-rooted
gender norms. Comparative studies with
other developing nations are also
lacking.

Gender Representation in the Print

Jasleen Kaur,

Limited research on how print media

Media: A Study of Women’s Issues Roop Kanwal addresses intersectional gender issues
in Indian Newspapers and the transformative potential of print
media in promoting gender equity.
Promoting Women Empowerment: Dr. Radhika Scarcity of empirical assessment of
Indispensable  in  Leading to Kapur practical impact of empowerment
Progression of Women initiatives, especially across different
social backgrounds and their
measurable outcomes.
SDG-5: Rights of Women and Their Dr. Insufficient  evaluation of actual
Empowerment Bhartendu achievements of  SDG-5 and
Gautam, Dr. government schemes in India after years
Jyoti of implementation; lack of in-depth
analysis of barriers in specific regions.
Beti Bachao Beti Padhao Scheme: A Dr. Alka Few studies have analyzed the long-
March Towards Gender Equality and Sahoo term impact of BBBP beyond CSR and
Women Empowerment enrolment, especially local
implementation and societal attitude
changes.
The Role of Gender Equality in Prof.  (Dr.) Gap in research on intersectionality of
Higher Education with Special Soma  Das, gender, caste, and class in higher
Reference to the Mission Shakti Akhilesh K. education, and on the direct impact of
Programme of UP Gowt. Pandey Mission Shakti on higher education
opportunities for women.
An  Analysis of the Indian Aijaz Ahmed, Lack of studies on the quantitative
Newspapers Amar Ujjala and Dainik Shivangini disparity in representation of women in
Jagran Highlights How Women are Tandon regional print media and its effects on
Represented in the News public attitudes, as well as longitudinal
studies on changes over time.
Role of Community Newspaper In Garima Limited research into the digital
Women Empowerment: A Content Sharma, Dr. transition  of  rural  community
Analysis of Khabar Lahariya Lokesh newspapers and the measurable impact
Newspaper of India Sharma on empowerment and skill development

of marginalized women.

Media Representation of Gender-
Based Violence in Indian Print
Media -- A Critical Analysis of the
Times of India and the Indian
Express

Justin Prabhu
A, Dr. T.
Nirmala

Lack of nuanced reporting and critical
analysis of underreported GBV issues
(e. g., dowry deaths, tech-facilitated
abuse), and insufficient research on
framing biases in Indian print media.
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Title of the Paper Name of Research Gaps
Author(s)
Spotlighting  Gender:  Analysing Ms. Aditi Underrepresentation and
Gender Representation in Prominent Agarwal, Ms. misrepresentation ~ of  third-gender
Newspapers Rebecca M. identities in newspaper content; lack of
Reji, Ms. studies on newsroom diversity and its
Gauri Joshi effect on gender coverage.
Role of Hindi Women Magazines in Anugya Need for more empirical studies
Widening the Public Sphere of evaluating the impact of magazine-
Women (In special reference to based clubs on actual social mobility,
women of Delhi and Ghaziabad) identity formation, and empowerment
outcomes for women.
Print Media Representations of Neha Jingala, Limited studies on regional, rural
Women In Rural India: A Study of Dr.  Sarojini women’s representation in mainstream
THE HINDU Nandal national newspapers; lack of coverage
on positive stories and rural women’s
achievements.
Women Empowerment Standing- A Dr. Menaka Insufficient gender-disaggregated,
Review on Global Perspective Bammidi comparative  global  studies  on
empowerment outcomes, especially
regarding managerial and executive
roles for women.
Women, Media, and Stereotyping in Dr.  Debjani Lack of systematic analysis on the
India Roy impact of media on rural, minority, and
Chowdhury Dalit women’s issues; limited research

on media’s role in challenging
stereotypes beyond high-profile cases.

Bridging the Gender Gap - Key to
Sustainable  Development:  Case
Study of India

Dr. Shraddha

Inadequate focus on intersectional
factors affecting the gender gap, such as
disability, caste, and region, and lack of
actionable policy recommendations for
closing the gap.

Gender and Media: A Critical Rajni Yadav Few studies address the evolution of

Review of Representation and gender representation across new and

Impact traditional media and their longitudinal
impact on gender norms and social
attitudes.

Portrayal of Gender in Sunday Aman Dubey, Lack of comparative analysis between

Magazine Supplements: A Content Sarvesh Dutt Hindi and English print supplements

Analysis of Select Indian Dailies Tripathi and absence of research on visual
(photographic) representation of gender
in Sunday magazines.

Shades And Shines of Gender S. Amulya Limited research connecting gender

Equality With Respect to Sustainable
Development Goals (Sdgs): The
Environmental Performance
Perspectives

Jeevanasai et
al.

equality with SDG  performance,
specifically environmental SDGs, and
lack of country-wise comparative
studies on gender-responsive policies
and outcomes.
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Title of the Paper Name of Research Gaps
Author(s)
Effectiveness of Advertising Neelam Gaps in evaluating the real-world
Campaigns in Women Nanda impact of government advertising
Empowerment with the Relevance of Prabhat, Prof. campaigns on beneficiary awareness
Women-Centric Schemes Pooja Rana and behavioral change among target
women populations.
Image of Women — in the Shashi Lack of studies on the direct social and
Advertisements Published in the Kumar S
Newspapers Pandey, Dr. psycholc_)glcal impact of th?_pqrtra¥al of
Manoj Kumar women in newspaper ads; limited focus
Singh on regional language newspapers.
Political Empowerment of Women Ms. Neha Research gap in the analysis of print
and Print Media: A Study of India Jha, Dr. media’s sustained coverage of women’s
Today Sarojini political leadership and its effect on
Nandal women’s political participation and
empowerment.
Impact of Media on Women’s Aijaz Ahmad Limited research on the actual role of
Political Participation and Mir, Rayees mass and new media in increasing
Empowerment in India: A Review Ahmad women’s political participation and the
Analysis Parray long-term effects of media literacy.
A Study on the Efficacy of Sriya Jaiswal, Need for longitudinal studies on the
Government Initiatives in Achieving Dr. Sunil sustained impact of government
Competitive Edge to Make India Kant Mishra initiatives on women’s empowerment,
‘Atmanirbhar’  through ~ Women entrepreneurship, and self-reliance at
Empowerment the grassroots.
From Home-makers to Dr. Monika Inadequate research on the effectiveness
Entrepreneurs: A Study of Ongoing Mittal,  Dr. of government schemes for women
Journey of Women Entrepreneurship Meenu entrepreneurs, lack of studies on social

in India

attitudes and family support, and
regional disparities in entrepreneurial
success.

Conclusion

This study has examined the important role plays by print media in propagating and
promoting the Beti Bachao Beti Padhao (BBBP) campaign with an emphasis on regional
newspapers. Through a qualitative content analysis of coverage in print media, the research
highlights how regional newspapers have contributed in raising awareness, shaping public
discourse, and bringing about social changes in India regarding the welfare and

empowerment of the girl child.

The findings show that prints media is still a strong and trustworthy way to communicate
about development especially in urban, semi-urban, and rural areas where digital access may
not be as widespread. The newspapers used different ways to get people to read them and get
the campaign’s messages across, such as advocacy, sharing information, telling emotional
stories and doing critical analysis. They framed BBBP as both a way to solve urgent social
problems and a beacon of hope through education and empowerment.

While newspapers adopted approach suited to its readership and editorial style, collectively
they contributed to a sustained media environment conducive to social development. The
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study also points out some of its own flaws which show that more research in multiple
languages and media is needed. Nonetheless, the evidence shows that print newspapers are
still an important part of India’s development communication landscape.

In conclusion, the Beti Bachao Beti Padhao campaign’s print media coverage demonstrates
how traditional media can serve as a catalyst for social awareness, policy advocacy, and
normative change. As India moves closer to gender equality and inclusive development, print
media will continue to play an important role as a reliable, informed and trusted voice in
making society more equitable for girls and women.

Scope for Future Research

Building on existing knowledge and addressing identified gaps, future research should:

¢ Investigate how media shows women from marginalized communities (Dalit, tribal,
religious minorities) and the impact of such portrayals on their empowerment and
social inclusion.

e Conduct longitudinal, mixed-method studies to evaluate the efficacy, challenges, and
sustainability of government schemes like Beti Bachao Beti Padhao, Mission Shakti,
and entrepreneurship programs at grassroots levels.

e Explore how women’s media consumption affects their views, self-confidence, and
participation in social and political activities going beyond content analysis to
audience reception studies.

e Analyze media narratives that include men’s roles in advancing gender equality,
including shared household responsibilities and support for women’s empowerment.

e Study the direct and indirect impact of media framing on policy reforms related to
gender-based violence, political representation, and economic empowerment.

e Compare print representation and women’s empowerment across different Indian
states to understand regional disparities and best practices.

e Evaluate the effectiveness of gender sensitivity training for journalists and media
professionals in changing reporting styles and reducing stereotyping.

This detailed understanding of research gaps and literature, along with a forward- looking
scope, can guide scholars, policymakers, and media practitioners in advancing women’s
empowerment and gender equality in India through more inclusive and impactful media
engagement.
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