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Abstract 

Financial inclusion is crucial for economic growth and poverty reduction. This study 

examines strategies and challenges of achieving financial inclusion through banking in India, 

focusing on access, usage, and quality of financial services. 
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Introduction 

Financial inclusion enables access to financial services for all, promoting economic 

growth and reducing poverty. In India, initiatives like Jan Dhan Yojana aim to include the 

unbanked population. This study explores strategies and challenges in achieving financial 

inclusion through banking. 

 

Strategies and Challenges before Banking Sector 

Strategies 

1. Financial Literacy Programs: Educate customers on banking services. 

2. Digital Banking Expansion: Increase access via mobile and internet banking. 

3. Tailored Products: Offer products suited for rural/agri needs. 

4. Partnerships: Collaborate with NGOs for outreach. 

 

Challenges 

1. Infrastructure Gaps: Limited banking access in rural areas. 

2. Low Financial Literacy: Hinders adoption of banking services. 

http://www.aarf.asia/
mailto:editoraarf@gmail.com


 

© Association of Academic Researchers and Faculties (AARF) 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories. 

Page | 105  

 

International Research Journal of Marketing & Economics  

 ISSN (2349-0314) Impact Factor: 8.173  

Vol. 13, Issue 02, Feb 2026 

© Association of Academic Researchers and Faculties (AARF) 

Website-www.aarf.asia,Email id : editoraarf@gmail.com         

3. Digital Divide: Unequal access to digital tools. 

4. Regulatory Hurdles: Compliance issues for banks. 

 

Opportunities 

1. Digital Banking Growth: Expand services via mobile/internet banking. 

2. Financial Literacy: Upskill customers for better engagement. 

3. Tailored Products: Offer microloans, insurance for rural/agri needs. 

4. Partnerships: Collaborate with fintech/NGOs for outreach. 

5. Government Support: Leverage schemes like Jan Dhan Yojana for inclusion. 

 

Review of Literature 

Studies show financial inclusion boosts economic growth and reduces poverty (World 

Bank, 2022). In India, initiatives like Jan Dhan Yojana increased banking access (RBI, 2023). 

Challenges include low financial literacy and inadequate infrastructure (NITI Aayog, 2022). 

 

Statement of Problem 

Despite progress, financial inclusion remains a challenge in India, with many lacking 

access to basic banking services. 

 

Scope of Research Study 

Focuses on banking services in urban and rural India. 

 

Significance of Research Study 

 The significance of present research study is as under - 

1. Educational Significance: Informs financial literacy programs. 

2. Functional Significance: Guides banks in improving financial inclusion. 

3. Social Significance: Promotes economic empowerment. 

4. Political Significance: Supports policy initiatives. 
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Relevance of Research Study 

 The relevance of present research study is as under - 

1. National Relevance: Aligns with India's development goals. 

International Relevance: Contributes to global financial inclusion discourse. 

 

Objectives of Research Study 

 The objectives of present research study is as under - 

1. Assess financial inclusion strategies in banking. 

2. Identify challenges in achieving financial inclusion. 

 

Hypotheses of Research Study 

 The hypothesis of present research study is as under - 

1. Null Hypothesis (H0): No significant difference in financial inclusion across urban and 

rural areas. 

Alternative Hypothesis (H1): Significant difference exists. 

 

Research Methodology 

1. Research Design: Mixed-methods approach. 

2. Research Sample: 200 bank customers in urban and rural India. 

3. Limitations: Focus on banking services only. 

 

Findings 

 The findings of present research study is as under - 

1. Access: Rural areas lag in banking access (40% vs 80% urban). 

2. Usage: Low usage of digital banking in rural areas (25% vs 60% urban). 

3. Challenges: Lack of financial literacy, infrastructure issues. 

 

Recommendations 

 The recommendations of present research study is as under - 
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1. Improve financial literacy: Targeted programs for rural areas. 

2. Enhance digital infrastructure: Support digital banking adoption. 

3. Tailored products: Offer products suited for rural needs (e.g., microloans). 

 

Contribution towards Society and Stakeholders 

1. Banks: Strategies for improving financial inclusion. 

2. Policymakers: Insights for policy initiatives. 

3. Customers: Better access to financial services, economic empowerment. 

 

Conclusion 

Financial inclusion through banking requires addressing access, usage, and quality 

challenges. Targeted strategies like financial literacy and digital support can improve inclusion, 

benefiting society and economy. 
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